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Press release 
#BourgogneWines 

Bourgogne wines holding up well  
despite the pandemic 

 

 

Bourgogne, 15 November 2020 

 

In 2020, growth prospects in global wine markets have been subject to the multiple measures taken to halt the 

spread of COVID-19. Bourgogne, for which exports account for nearly 50% of wine sales, has thus seen some 

ups and downs in terms of volumes sold, both in France and abroad, depending on the duration and 

geographical extent of lockdowns and other restrictive measures. 

 

 Over the first two months of the 2020-2021 campaign, sales from the winery were up 5% on the average for 

the past five campaigns. They nonetheless remained 8% down on the previous campaign.. 

  The 2020 harvest is estimated at 1.55 million 

hectoliters, slightly higher than the average, but 

notable for lower yields.  

 Over the first nine months of 2020, exports of 

Bourgogne wines were greatly impacted by 

lockdowns and restrictive measures in foreign 

markets (down 3.9% by volume compared to the 

first nine months of 2019). Despite this, the 

months of January and February, and June and 

July recorded growth by volume. 

 In France, Bourgogne wines held up well on retail circuits (up 4.8% by volume compared to the first eight 

months of 2019), notably thanks to strong sales in local stores and click-and-collect. 

 

Against this uncertain economic backdrop, one can also observe a major shift in the dominance of various 

distribution channels, both in France and abroad: 

 eCommerce, which until now has remained marginal, beat all growth records worldwide and has called 

into question export development strategies. 

 Hugely impacted by anti-COVID measures, restaurants have to reinvent themselves to preserve their 

economic model. 

 Wine stores and sales at the winery are seeking a fresh balance between in-store and online sales. 
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Bourgogne wines resisting a dip in activity 
 

In the difficult conditions caused by the pandemic and the resulting economic slowdown, the effects on growth 

that is likely to be slowed for many months have been limited until now: 

 Sales from the winery during the 2019-2020 campaign to end-July were down 11% on the previous year. 

This was mainly due to the low 2019 harvest (down 31% on 2018 and down 18% on the five-year 

average). This drop was, however, offset by continuing sales from the more-abundant 2018 vintage.  

 Stocks at the winery at the end of the 2019-2020 campaign were inevitably down by around 15% on the 

previous campaign (down around 4% on the average of previous five campaigns).  

 Advance trade transactions of Bourgogne wine in the first quarter of the 2020-2021 campaign (August 

to October 2020) remained buoyant, up 27.8% on the same period in 2019-2020, and 24.9% on the 

average of the previous five campaigns. 

But this situation is very fragile, and the effects of renewed or repeated lockdowns due to COVID-19 could impact 

the sector further, despite all efforts to the contrary. 

 

 

 Months of lockdown impact Bourgogne wine sales. 

The lockdowns imposed in France and certain export markets for Bourgogne wines brought growth to an abrupt 

halt. During the 2019-2020 campaign, the period from February to July 2020 bore the brunt (see graphic below): 
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 Sales from the winery in March were down 36% on 2019 (down 36% on the March average over the 

previous five campaigns). 

 Sales from the winery in April were down 37% on 2019 (down 33% on the April average over the previous 

five campaigns). 

 Sales from the winery in May were down 22% on 2019 (down 16% on the May average over the previous 

five campaigns). 

 

However, June 2020, when lockdowns were 

widely lifted, saw a surge in social interactions, 

which resulted in a 26% increase compared to the 

same month the prior year (and up 22% on the 

June average over the previous five years). This 

upsurge is like a spring that was kept 

compressed during lockdown, and which 

expanded as soon as the lockdown was released. 

 

But springs always return to their original shape 

and in July 2020, sales returned to exactly the 

same level as in July 2019, and was better than 

the July average over the previous five 

campaigns. 

 

During the first two months of the 2020-2021 campaign, wine sales from estates (excluding the 2020 vintage) 

were also up 5% compared to the average over the past five campaigns. They were nonetheless down 8% on 

the first two months of the 2019-2020 campaign. 

 

The arrival of the 2020 harvest, estimated at 1.55 million hectoliters, will allow stocks on estates and wine 

merchants. After a low harvest, a generous vintage is always good news for a sector that is highly dependent on 

weather conditions and may perhaps herald a new cycle for the Bourgogne region (see below). 

 

 

 A production cycle slightly up in the long term 

Bourgogne seems to follow a three-year production cycle that breaks down as follows: Two vintages above the 

six-year average, and a smaller harvest. The 2019 vintage just confirmed this, the second time this has occurred 

in six years:  

 1st cycle: 2014 to 2016 

 two harvests (2014 and 2015) above the average for 2011-2016 (1.382 million hectoliters) 

 then a small harvest in 2016 (1.223 million hectoliters) 

 2nd cycle: 2017 to 2019 

 two harvests (2017 and 2018) above the average for 2013-2018 (1.480 million hectoliters) 

 then a small harvest in 2019 (1.252 million hectoliters) 
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The 2020 harvest, estimated at 1.55 million hectoliters, could signal the start of a fresh three-year cycle. This 

theory can be tested once the volumes in 2021 and 2022 are known. 

 

Based on this, the Bourgogne wine sector established projections for the two decades up to 2020 (see graph 

below), which will be confirmed with the 2021 harvest. It seems, then, that in the long term, production volumes 

are slightly up, contrary to expectations at the start of the 2000s. 

 

 

 

Bourgogne producers and some appellations can thus establish a management model for production volumes 

adapted according to the potential to be brought to market. 

 

This strategy has already been collectively adopted by producers of Crémant de Bourgogne for a number of 

years. The model includes the conditions of production, planting, and the industry reserve scheme, which allows 

for adjustments between volumes produced and stocks to better meet market needs. 

 

Today, the collective demand for accurate predictive mechanisms is no longer in question; indeed, it is key to 

the economic stability of the sector. The Bourgogne wine region has made this part of its five-year strategic plan, 

which will be put to a vote at the Bourgogne Wine Board (BIVB) annual general meeting in December. 
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Exports: Bourgogne wine sales dance to the pandemic’s tune 
 

 The COVID-19 pandemic put paid to a long period in growth of Bourgogne wine exports. Over the first 

nine months of 2020, the drop remained limited but real: Down 3.9% by volume and 9.3% in terms of 

revenue compared to the first none months of 2019. 

 

The year 2020 will long stick in the memory. The periods of lockdown due to COVID-19, which began in China in 

February, were unprecedented in modern history and played out across the globe, slowing or even stopping 

much international trade. 

 

In parallel, access to some major markets was also turbulent.  

 The USA is continuing to impede imports of French wine through a 25% levy imposed as part of the 

Airbus/Boeing dispute.  

 The UK is currently redefining rules for imports and for trade with overseas markets (re-exports).  

 

Nonetheless, Bourgogne wine professionals remain confident and have faith in their markets. 

 

Exports of Bourgogne wines were excellent in 2019: Up 9% by volume and 10.4% in terms of revenue compared to 

2018. Bourgogne wines even crossed the symbolic threshold of one billion euros in total revenue (1.039 billion euros).  

 

 

Despite starting well, 2020 is progressing in time with the pandemic: 

 The healthy growth seen in 2019 was maintained over the first two months of 2020: Up 2.9% by volume 

compared to the first two months of 2019, despite dips in terms of both volume and revenue in the two biggest 

markets for Bourgogne wines (USA and UK). 

 

 Between March and May, exports of Bourgogne 

wines were down 11.8% by volume and 21% in 

terms of revenue compared to the same period 

in 2019. 

 

 In June and July, Bourgogne wine exports 

bounced back, up 7.5% by volume and 6.8% in 

terms of revenue on the same two months in 

2019. 

 

 But this resumption in exports did not last: Figures for August showed another drop by volume (down 

12.8% year-on-year) and in terms of revenue (down 13.1%). The downward trend begins to intensify in 

September, but not in all markets: Sweden and Canada continued to make good progress.  
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Broken down by groups of appellation, over the first nine months of 2020: 

 

 Régionale Mâcon white appellations, as well as Chablis and Petit Chablis sustained the rebound seen in 

June-July into August and September. They were the only white Bourgogne AOCs to experience dual 

growth:  

- The white Mâcon Régionale AOCs: Up 9.1% by volume and 1% in terms of revenue on the first nine 

months of 2019 

- Chablis and Petit Chablis AOCs: Up 4% by volume and 1.1% in terms of revenue on the first nine 

months of 2019 

 In terms of reds, Village and Village Premier Cru AOCs from the Côte Chalonnaise, and Irancy wines also 

posted growth, albeit on their own scale:  

- The Irancy AOC: Up 141% by volume and 31.5% in terms of revenue compared to the first nine 

months of 2019 

- Village and Village Premier Cru AOCs from the Côte Chalonnaise: Down 12.3% by volume, but up 

43.4% in term of revenue compared to the first nine months of 2019 

 

 

 Bourgogne wine exports holding up thanks to four new leading markets 

Export markets for Bourgogne wines have reacted very differently to the socio-economic situation, at times quite 

unlike what might have been expected. Certain pleasant surprises (UK, Switzerland) compensated for the sharp 

drop in the USA, impacted by an unfair tax.  

 

In the top 10, the UK, Canada, Switzerland, and Sweden continued to show growth, in part making up for the lost 

ground in the USA. 

 

 

 See the graph below 
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Reading this chart: 

Bubble size is proportional to market size in terms of revenue from exports of Bourgogne wines during the 
period 

- Horizontal axis: Change by volume compared to the same period in 2019 

- Vertical axis: Change in terms of revenue compared to the same period in 2019 
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 THE UNITED KINGDOM  

The UK market went into a downward slide following the financial crisis of 2008, and some thought it would be 

lost with Brexit, but the country has resumed imports of Bourgogne wines.  

In the first nine months of 2020, sales there were up 11.6% by volume and up 1.3% in terms of revenue compared 

to the same period in 2019. The UK even temporarily became the leading market for Bourgogne wine exports in 

May and June, ahead of the USA. 

The good performance in the first nine months of 2020 was driven by the full range of Bourgogne wines:  

 Whites: Up 11.4% by volume, for 84% of volumes exported 

 Reds: Up 5.7% by volume, for 13% of volumes exported 

 Crémant de Bourgogne: Up 54% by volume, for 3% of volumes exported  

 

It is now clear that Brexit will happen, but the UK is still in the process of setting trade rules with the EU. In the 

meantime, exports to the UK have not been impacted by any new taxes or administrative measures, which may 

explain the strong growth. 

However, the measures taken in October and the latest lockdown imposed by the Johnson government in an 

effort to halt the spread of the virus could spell an end to this resurgence. 

 

 

 THE UNITED STATES OF AMERICA  

Imports of French wines are still being slowed by the 25% levy on still wine of less than 14% alcohol, imposed 

as part of the ongoing Airbus/Boeing dispute. The WTO has just allowed Europe, in turn, to apply an additional 

tax on certain American products entering the euro zone, worth almost 4 billion euros. The EU announced 

potential sanctions on 10 November, whilst affirming its desire to find an amicable solution to this dispute. 

 

Meanwhile, Bourgogne still wines are nearly all subject to this tax, although it does not apply to Crémant de 

Bourgogne. 

 

The state of the US economy is also a concern a situation.  

After the first and second waves of COVID-19, a third wave appears to be sweeping the USA. From May to August 

2020, the country even became the epicenter of the pandemic and, according to the WHO, the territory where it 

has spread the fastest. 

  

The economic situation was such that the two candidates in the recent presidential race agreed during their 

campaigns that it was urgent to get the economy back on track. In May 2020, historian and USA specialist, 

Nicole Bacharane, announced that 22 million had lost their jobs in a single month. She said this was “the 

equivalent of all the jobs created in 10 years destroyed in a few weeks”.  

 

This context has proved very trying for wine importers, restaurants, liquor stores, and other outlets for Bourgogne 

wines in the country. 

 

 Figures for the first nine months of 2020 were poor, doubly impacted by the Trump tax and the current 

economic woes.  

Exports of Bourgogne wines to the USA fell 21% by volume (down 3 million bottles compared to the first 

nine months of 2019) and 29% in terms of revenue (down 52 million euros on 2019).  
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Bourgogne wines were affected across the board. Only the Irancy AOC (red) continued to show growth 

by volume (up 91% over the first nine months of 2019), but the volumes themselves were low, with just 

52,000 bottles. 

 

 For all French AOC wines, sales fell by some 20.8 million bottles (down 16.9% on 2019), with revenue 

down €401.8 million (down 31.4% compared to the same period in 2019). 

 

 

 CANADA 

Another robust market, Canada remained easily in third place by volume over the first nine months of 2020, with 

healthy growth of 8% by volume and 7.7% in terms of revenue compared to the first nine months of 2019.  

 

Bourgogne white wines drove this good performance, accounting for 70% of volumes exported: 

 Chablis and Petit Chablis: Up 52.1% by volume and 45.6% in terms of revenue compared to the first nine months of 2019 

 Mâcon, Mâcon-Villages and Mâcon plus a geographical denomination wines: Up 22.7% by volume and 

36.5% in terms of revenue  

 Régionale Bourgogne wines: Up 10.1% by volume and 9.8% in terms of revenue 

 

However, Quebec, the main market for Bourgogne wines in Canada (accounting for 70% of Bourgogne wine 

sales) has had to take fresh measures to stem the coronavirus. These could have a greater impact than during 

the first wave, because bars and restaurants have been shut since early October and people can no longer 

receive guests in their homes. 

 

 

 JAPAN 

Bourgogne wines held up on this market during the first part of the year, posting a dip by volume at the end of 

the first nine months, down 4.5% compared to the first nine months of 2019. It was the same story for revenue, 

down 6.4% on 2019. Japan did not opt for a total lockdown, yet its economy remains fragile, since it is highly 

dependent on exports, which have been hit by a slowdown in global trade. 

 

If since the start of 2020, red Bourgogne wines registered good growth (Up 11.4% by volume and 0.4% in terms 

of revenue compared to the first eight months of 2019), the trend was inversed in September, down 2.3% by 

volume and 8.7% in terms of revenue. However, two segments continued to show steady progress: 

 Régionale Bourgogne reds: Up 8.2% by volume and 5.5% in terms of revenue compared to the first nine 

months of 2019 

 Grand Cru AOCs, from Côte de Beaune and Côte de Nuits: Up 28.6% by volume and down 3.6% in terms 

of revenue compared to the first nine months of 2019 

 

For whites, strong growth enjoyed by the Chablis and Petit Chablis AOCs (up 16.6% by volume and 29.4% in terms of 

revenue compared to the first 9 months of 2019, for 44% of volumes of white Bourgogne wines), did not compensate 

for the slowdowns experienced by other AOCs. Grands Crus from the Côte de Beaune and Côte de Nuits also showed 

strong growth by volume (up 65% compared to the first nine months of 2019), but revenue was down 13%. 

Overall, exports of white wines finished down 4.7% by volume and down 3.5% in terms of revenue over the first nine 

months of 2019. 
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. 

 

 BELGIUM 

Belgium returned to its top-five place in terms of export destinations for Bourgogne wines over the first nine 

months of 2020, thanks to a limited dip by volume (down 1.8% over the previous year), but nonetheless showed 

limited growth in terms of revenue, up 1.2%. 

 

Red Bourgogne wines continued to show growth by volume, which began in 2019: up 3.5% by volume over the 

first nine months of 2019. All categories of AOC were up, except for Village and Village Premier Cru AOCs from 

the Côte de Beaune, which were down 26% by volume and Régionale Bourgogne AOCs, which fell by 2.6%. The 

Grand Cru AOCs from the Côte de Beaune and Côte de Nuits were up 216% by volume over the period. 

 

White wines saw growth over the first nine months of 2020 compared to the same period in 2019, up 1.2% by 

volume and 4.8% in terms of revenue. Falls seen by some AOCs were widely compensated by strong growth by 

volume for many other categories of AOC: 

 Chablis Grand Cru et Premier Cru : + 21 % en volume / 9 mois 2019 

 Chablis Premier and Grand Cru up 21% 

 Régionale Mâcon AOCs up 13.1% 

 Village and Village Premier Cru AOCs from the Côte de Beaune and Côte de Nuits up 12.4% 

 Chablis and Petit Chablis up 10.7% 

 Village AOCs from the Grand Auxerrois (Vézélay, Saint-Bris) up 14.6% 

 

Wine tourism was very popular this summer, with a strong presence of Belgian customers. However, these good 

results do not take into account any winery purchases by Belgian tourists. The country remains a strong market 

for Bourgogne wines. 

 

 

 SWEDEN, SWITZERLAND, AND GERMANY 

These markets stabilized at 7.85 million bottles for revenue of some €81.9 million in the first nine months of 

2020. Although volumes were table, revenue grew 2.5% over the first nine months of 2019, mainly thanks to 

Sweden.  

 

Despite the pandemic affecting both Sweden and Switzerland, the two countries remained on the growth 

trajectory started in 2019, and were respectively up 17.1% and 2.5% by volume during the first nine months of 

2020 compared to 2019. Revenue was also good, up 9.7% for Sweden and 8.2% for Switzerland compared to 

the first nine months of 2019. 

 

Exports of Bourgogne wines to Germany showed strong growth in 2019, but slowed over the first nine months 

of 2020, down 26.4% by volume and 13.6% in terms of revenue. This flip-flopping is identical to the pattern for 

Bourgogne exports in 2014 and 2015, but the results have been amplified by the health crisis. 
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 CHINA and HONG KONG 

In Asia, both China and Hong Kong have taken a bigger slice of exports of Bourgogne wines since the financial 

crisis of 2008. They have risen from 2% of Bourgogne exports in 2009 to 9% in 2019 (by revenue). 

Since the start of 2020, these two territories have been hit by the start of an economic slowdown, political crises, 

and the COVID-19 pandemic. One should however note that China is one of the few countries expected to show 

growth for the full year in 2020 (up 2% according to the IMF, up 4.9% according to the Chinese authorities). The 

country also seems to have controlled any subsequent waves of the pandemic.. 

 

Export figures for Bourgogne wines show a sharp drop: Down 30.6% by volume and down 16.8% in terms of 

revenue (first nine months of 2020 compared to first nine months of 2019). Both red and white were affected, 

but some groups of appellations still grew sales. 

 

White wines were down 11.6% by volume, while growth amongst the following AOC categories did not 

compensate for losses seen by other appellations:   

 Village and Village Premier Cru AOCs from the Côte Chalonnaise: Up 60% by volume and 20% in terms 

of revenue 

 Chablis Premier and Grand Cru: Up 5.9% by volume  

 Village AOCs from the Grand Auxerrois (Saint-Bris, Vézelay): Up 273 % by volume (under 10,000 bottles) 

 

Red wines, which were harder hit with a fall in exports of 39% compared to the first nine months of 2019. The 

Irancy AOC did show some spectacular growth of 145% in terms of revenue, but this was in relation to a very 

limited 11,000 bottles. 
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Export figures for Bourgogne wines 
(First nine months of 2020 / first nine months of 2019 - Source: Customs DEB+DAU/ BIVB) 

 

 

 

 

 

 

 

  

Total

January 2020 

to 

Sept. 2020

Total

January 2019

to 

Sept. 2019

Variation 

in volume - 

over 

previous 

year

Total

January 2020 

to 

Sept. 2020

Total

January 2019

to 

Sept. 2019

Variation 

in value - 

over 

previous 

year

Global results: 62 380 64 923 -3,9% 687 075 757 333 -9,3%

USA 11 229 14 209 -21,0% 128 548 180 758 -28,9%

UK 11 128 9 972 11,6% 101 832 100 512 1,3%

CANADA 6 214 5 752 8,0% 45 581 42 319 7,7%

JAPAN 5 613 5 874 -4,5% 82 573 88 238 -6,4%

BELGIUM 5 213 5 306 -1,8% 30 015 29 655 1,2%

SWEDEN 4 652 3 974 17,1% 25 171 22 950 9,7%

NETHERLANDS 3 009 2 346 28,3% 17 876 14 700 21,6%

DENMARK 1 993 1 722 15,7% 21 499 17 753 21,1%

GERMANY 1 965 2 671 -26,4% 19 208 22 228 -13,6%

SWITZERLAND 1 232 1 202 2,5% 37 475 34 647 8,2%

CHINA 965 1 645 -41,3% 15 286 21 429 -28,7%

AUSTRALIA 927 1 331 -30,4% 11 693 14 819 -21,1%

HONG KONG 786 878 -10,4% 42 898 48 509 -11,6%

IRELAND 675 513 31,6% 3 915 3 373 16,1%

SOUTH KOREA 650 540 20,3% 10 591 8 553 23,8%

ISRAEL 481 355 35,3% 4 253 2 839 49,8%

ITALIA 460 518 -11,2% 7 868 8 549 -8,0%

TAIWAN 459 490 -6,3% 19 202 18 003 6,7%

SINGAPORE 308 382 -19,4% 11 123 12 440 -10,6%

BRASIL 304 287 6,1% 2 760 2 602 6,1%

LITHUANIA 293 203 44,5% 2 038 1 612 26,4%

SPAIN 250 354 -29,4% 4 075 5 726 -28,8%

FINLAND 244 174 40,0% 1 559 1 335 16,8%

LETVA 238 182 30,5% 2 086 1 528 36,5%

UNITED ARAB EMIRATES 228 402 -43,4% 2 728 6 118 -55,4%

POLAND 219 194 12,9% 1 877 1 291 45,4%

LUXEMBOURG 207 188 9,9% 3 483 2 917 19,4%

MAROCO 191 95 100,7% 1 130 783 44,4%

CZECH REPUBLIC 190 117 62,7% 1 483 1 316 12,7%

In thousands of 75cl bottles In thousands of euros
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France: Bourgogne wines remain strong, despite the crisis 
 

On the French market, sales of Bourgogne wines have 

fluctuated from month to month, depending on the measures 

taken against the pandemic. Sales were greatly impacted at 

the start of the lockdown in March-April, but then picked up, 

especially in specialist stores and supermarkets, and direct 

from estates over the summer. The renewed lockdown and 

sudden closure of all restaurants at the end of October will 

have a major impact on annual figures.  

 

 

 

 Supermarkets: Good performance despite the context 

The COVID-19 crisis has prompted a major shake-up of the retail sector. Smaller local stores and click-and-

collect outlets have been in strong demand since March 2020. 

 

Nonetheless, figures for still Bourgogne wine in the supermarket sector remained positive over the first eight 

months of 2020: Up 4.8% by volume and 5.5% in terms of revenue on 2019.  

Bourgogne was practically the only French wine region to show growth on this circuit up until February 2020. 

The months of lockdown (March-April) were down 7.5% by volume on the same period in 2019). Fortunately, all 

wines sales benefitted from a significant post-lockdown rebound (up 14.5% year-on-year in May and June). 

 

The fall in sales in hypermarkets (down 1.5%) and in discount stores (down 8.6%) was thus more than compensated 

by the rise in sales in supermarkets (up 7.8%), local stores (up 10%), and click-and-collect (up 77.3%). 

 

 White wines performed best, up 6.9% by volume, driven by Bourgogne Aligoté and Régionale Bourgogne, 

and the Village appellations Saint-Véran, Chablis and Petit Chablis. 

 Sales of Bourgogne red wines remained stable: Up 0.8%. The 

increase in Régionale Bourgogne wines (up 3%) made up for the 

fall in sales of the AOC Coteaux Bourguignons and certain Village 

and Village Premier Cru wines. 

 Crémant de Bourgogne was hit harder, down 9.2% year-on-

year over the first nine months 2020, with a drop of 10.8% in 

hypermarkets-supermarkets and 20.9% in discount stores. Sales 

were stable in local stores and were up 41% in click-and-collect, 

although this segment only accounts for 4% of total volumes. 
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 Home consumption of still wines: Bourgogne wines remain popular 

In recent years, the French market for wine in general has been declining. According to the latest available figures 

(2019), purchases of still wine were down year-on-year 5% by volume and 3.3% in terms of revenue.  

 

 Still wine was bought by fewer households in France, regardless of age range: 82.9% of French 

households bought wine in 2019, compared to 88.4% in 2010.  

 Gathering pace in the decline in average volume purchased per household and the annual spend on 

wine. The drop is equivalent to 10 bottles per household per year between 2014 and 2019 (from 52 to 

42 bottles). Most of the loss in volume comes from core customers those aged 50-64, which is not 

being compensated for by younger drinkers. The 35-50 demographic drinks half as much wine as the 

older age group. There is also a clear trend to direct their spending more towards beer and alcohol-free 

or low-alcohol drinks. 

 The only positive sign is that the under-35s are looking for higher-priced wines than their elders, which 

is good news for Bourgogne wines. They tend to buy white wines, sold in glass, and favor certain 

appellations and regions, including Bourgogne. They also buy more wines than average in local stores 

and via click-and-collect. 

 

In this context, the Bourgogne wine region maintained its buyer base in 2019: One in six households (17%) 

bought at least one Bourgogne wine for home drinking, with red and white wines on an equal footing, despite 

red wines slipping back slightly.  

The volume of Bourgogne wine sales was up 4% in 

2019: 

 35-49s (strong increase in average 

consumption, but no new households 

buying). The under-50s (48% of French 

households) accounted for 30% of 

Bourgogne wine purchases for home 

drinking, compared to just 24% for all still 

AOC wines. 

 More affluent households compensated for 

the dip among lower income households. 

 The Paris region accounted for a record 28% 

of the volume of Bourgogne wines purchased 

for home drinking. Southeastern France 

passed the bar of 10% for the first time. 
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 Restaurants: In 2019, the Bourgogne region was top in terms of the share of the offer 

Regarding the market for still wine in 75cl bottles (from a survey of 1,200 mid-to-high-end restaurants in the first 

six months of 2019), the Bourgogne region remained the leading origin of wine in terms of share of the offer, 

with 19% of references (Bordeaux 16%; Rhône 13%). It was available in more than 70% of restaurants, with an 

average of nine references available per establishment. 

 

 For whites, Bourgogne dominated the offer, with 28% of all references. It was also the most widely-

available white wine, found in 64% of restaurants. The Chablis appellation was available in more than 

30% of restaurants. 

 For reds, Bourgogne was in second position, with 17% of all references sold by the bottle. It could be 

found in 56% of establishments. Mercurey was the most widely available appellation, present on 15% of 

wine lists. 

 The offer by the glass was more generic and more restricted (15 references on average), with 

Bourgogne wines accounting for 10% of the offer nationwide, but present in less than one establishment 

out of two, largely due to white wines (Mâcon, Chablis, and Bourgogne Aligoté). 

 

The exceptional situation in 2020 will see these numbers come down. This is a concern for the Bourgogne wine 

industry, since restaurants account for around 25% of worldwide sales of Bourgogne wines. 

 

 

 

 

 

 

 

 

 

 

 

 

 

Market report drawn up by the Markets and Development arm of the BIVB – November 2020 

(Sources: Customs, CAVB/FDAC, IRI, SYMETRIS, KANTAR, BIVB) 
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